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In 2018, I worked with a Industrial Cleaning & Hygiene company leverage LinkedIn to connect with 

their target audience and gain new clients.

To increase quality sales leads to fully compliant 

manufacturing products and compliance solutions by 

developing relationships with decision makers.

Provided this client a two pronged 

solution. First, with an understanding of their primary 

target audience and the client's offer, we revamped 

and optimized their profile to ensure that it spoke 

directly to their target audience. 

Second, we developed a message campaign to help 

our client build a relationship with their target audience 

by connecting, providing value, gauging interest, and 

requesting a phone call.  

Our proven method of optimizing the LinkedIn profile, 

defining the primary target audience, then crafting a 

message campaign to attract, engage, educate, and 

offer has delivered strong, repeatable results to our 

client.

The combination of defining and identifying the target 

audience, creating and running the message campaign 

yielded: 

• High Quality Leads: For the 6 week campaign, 31 leads were 

generated. The goal was for a request for more information or to 

schedule a phone call with key decision makers. 

• Company Page Followers: Their LinkedIn company page gained 
28 new followers 

.

/ Solution



Working with a Pharmaceutical Compliance Training Software Firm

/ Challenge

Lead Generation Through Relationship Development

/ Results

In 2016, I helped a global pharmaceutical & healthcare compliance training company leverage 

LinkedIn to connect with their target audience and gain new clients.

To increase revenue in their compliance training 

division by developing relationships with decision 

makers.

Provided this client a two pronged 

solution. First, with an understanding of their primary 

target audience and the clients' USP, we evamped and 

optimized their profile to ensure that it spoke directly to 

their target audience. 

Second, we developed a message campaign to help 

our client build a relationship with their target audience 

by connecting, providing value, gauging interest, and 

requesting a phone call.  

Our proven method of optimizing the LinkedIn profile, 

defining the primary target audience, then crafting a 

message campaign to attract, engage, educate, and 

offer has delivered strong, repeatable results to our 

client.

The combination of defining and identifying the target 

audience, creating and running the message campaign 

yielded: 

• High Quality Leads: Over the course of the 3 month 

campaign, an average of 12 leads per month were generated. 

The goal was to schedule a phone call with key decision makers. 

• Strong Conversions: The Pharmaceutical Compliance client 

closed multiple new client deals with an average client value 

of $2.2MM..
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I’ve successfully completed 250+ LinkedIn profile revamps 

and implemented marketing strategies for corporations, 

independent professionals, business owners, and C-Level 

executives. 

Who I work with: 

I’ve worked with all types of companies B2B and B2C. From 

startups to established corporations, entrepreneurs, business 

owners and independent professionals. 

I know how difficult it can be to find a trusted partner that 

takes the time to understand your business and goals. 

As a LinkedIn consultant, I can say that the platform isn’t a 

good fit for every type of business, so if you have questions 

… just ask.

for more information: 

413-454-3062 

www.toddhentnick.com
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